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Identifying Travel Characteristics of Gangneung’s Gyeongpo District
as Observed through YouTube Videos
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Abstract

This study analyzed the travel characteristics of Gangneung's Gyeongpo District and user reactions by utilizing YouTube
videos. The findings were as follows: First, the most frequently visited places by YouTube video producers in Gyeongpo
District were Gyeongpo Lake (55%) and Gyeongpo Beach (28%). In particular, videos featuring walks along the lake and
beach paths were prominent, regardless of the season. Second, YouTube video producers predominantly enjoyed solo travel to
Gyeongpo Lake (69%) and Gyeongpo Beach (71%), with notably few visits to historical sites. Third, viewers who watched
YouTube videos related to Gyeongpo District preferred videos under 10-15 minutes in duration. Comments typically focused
on “photos,” “information,” “solo travel,” “hotels,” and “healing,” with positive evaluations of scenery and accommodations.
Fourth, the top nine YouTube videos with the highest view counts were produced by individuals, with limited responses to
videos produced by local governments or authorities. The findings identified popular tourist destinations and trends in the
Gyeongpo District, noting a bias in visits and behaviors of video producers toward specific locations. This suggests the need
to develop tourism resources by utilizing the natural and historical assets of Gyeongpo District. The findings are expected to
guide future tourism policies, promotional efforts, and marketing strategies for Gyeongpo District.
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Fig. 1. Tourism resources in Gyeongpo district, Gangneung city.
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Table 1. User reactions to YouTube videos

573

Topic Topic Name Hits Likes |Comments| Author | Video time (;om- Comment Keyword
panion form
7y | Walking Tour of 300,113| 4400| 313 | Individual | 12°04”| Couple |1t Zone, pictures,
Gangneung for a Day useful information, visit
A Solo Trip to Gangneung,
T2 | Enjoying Drinks, 1 Night 2| 99,838 974 *| Individual 14'44" | Single *
Days
A Solo Ganeneun Traveling alone, awesome,
T3 5 § 74,216 | 1,400 175 | Individual 27°18" | Single |hope to travel, good vibes,
Travel Vlog )
healing, comfortable
Skybay Hotel in front of [ want to go, it's cool,
T4 | the Beautiful Gyeongpo 47,170 265 45 | Individual 06'38” | Single |exotic, swimming, looking
Beach forward to it
A solo trip to Gangneung . ' on . Relaxing, solo travel,
1 for 1 night and 2 days 43.412 452 38| Individual 26'18" | Single beautiful, hotel, cool
Gangneung Cherry One-day trip, great hotel,
6 Blossom. Status & 20915 137 33| Individual 07'46" | Couple ocean view, hotel fa.c111t1es,
Comparison of 5-Star good, Gangneung trip,
Hotels in Gangneung information
T7 | Gangneung Vlog 16,058 0 24 | Individual 20°42" | Family Awesome, Gangneung
travel plans, grateful
8 Visit Qangneung s Car 12,445 208 22| Individual 1029" | Single Car camping, information,
Camping Spots grateful
9 A Sibling Trip to 6,146 0 21| Individual 06'36" | Family Gyeongpo Lake, awesome,
Gyeongpo Lake I must go.

Note: *At the second stage of analysis, the video was switched to private, making it impossible to ascertain the comments.
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